
 

 

 

SONA COLLEGE OF TECHNOLOGY, SALEM-5 

(An Autonomous Institution) 

 

 

 MASTER OF BUSINESS ADMINISTRATION 

 

 

CURRICULUM and SYLLABI 

[For students admitted in 2021-2022] 

M.B.A  Regulation 2021 

 

 

 

Approved by BOS and Academic Council meetings 

 



MBe 

sONA COLLEGE OF TECHNOLOGY, SALEM 
(An Autonomous Institution) 

Courses of Study for MBA Semester I under Regulations 2021 (CBCS) 

Branch: Master of Business Administration 

Total 
Credit Contact 

Hours 
No. 

Course Code Course Title Lecture Tutorial Practical 

Theory 
P21 MBA101 Organisational Behaviour 

P21MBA102 
P21MBAI03 Accounting for Managers 

|P21MBA104 
P21MBA105 Business Law 

P21MBA106 Entrepreneurship Development 

0 45 

45 
60 
60 

Managerial Economics 0 

0 4 
Business Statistics 0 4 

0 
0 3V 45 

Practical 
7P21MBA107 

8 P21MBA108 Community Development Programme 
Business Communication 0 60 

2 60 
Total Credits 24 

Open Elective 

N/A 

Approved by 

Member Secretary,28 Chairperson, MBA B0S 
Dr. P.K. Anjani 

Chairperaon, 
Academic Council & Principal 
Dr.S.R.R.SENTHIL KUMAR 

Academic Council 

Dr.R.Shivakumar 
Copy to: 
HOD i/c-MBA, ISamester MBA Students and Staff, cOE 

22-10.2.02 
Requlationg-2021|| Page 



SONA COLLEGE Or TECHNOLOGY, SALEM 

(An Autonomous lnstitution) 
Courses of Study for MBA Semester II ander Regulations 2021 (CBCS) 

Branch: Master of Business Administration 

Total 
S. 

Course Code Course Title Lecture Tutorial Practical Credit Contact 
No. Hours 

Theory 
P2IMBA201 
P21MBA202 
P21MBA203 
P2IMBA204 
P2IMBA205 
P21MBA206 

7 P21MBA207 Information Systems 

Operations Research for Business Decisions
Business Research Methods 
Marketing Management 
Financial Management 
Human Resource Management 

Operations Management 

45 

2 

45 

0 45 
0 

45 

0 15 
Practical 

P21MBA208 
9 

Self-Study 

Corporate Social Responsibility and Ethics* 
Data Analysis using Spread sheets P2IMBA209 6) 

Total Credits 25 

Open Elective 
N/A 

Approved by 
alnn 2 N 

Chairperson, MBA BOS 
Dr. P.K. Anjani 

Member Secretar33.2) 
Academic Council 

Chairperson, 
Academic Council& Principa 
Dr.S.R.R.SENTHIL. KUMAR Dr.R.Shivakumar 

Copy to: 
HOD i/c - MBA, II Trimester MBA Students and Staff, COE 

23/03/2022 Regulations 2021 







MBe 

sONA COLLEGE OF TECHNOLOGY, SALEM 
(An Autonomous Institution) 

Courses of Study for MBA Semester I under Regulations 2021 (CBCS) 

Branch: Master of Business Administration 

Total 
Credit Contact 

Hours 
No. 

Course Code Course Title Lecture Tutorial Practical 

Theory 
P21 MBA101 Organisational Behaviour 

P21MBA102 
P21MBAI03 Accounting for Managers 

|P21MBA104 
P21MBA105 Business Law 

P21MBA106 Entrepreneurship Development 

0 45 

45 
60 
60 

Managerial Economics 0 

0 4 
Business Statistics 0 4 

0 
0 3V 45 

Practical 
7P21MBA107 

8 P21MBA108 Community Development Programme 
Business Communication 0 60 

2 60 
Total Credits 24 

Open Elective 

N/A 

Approved by 

Member Secretary,28 Chairperson, MBA B0S 
Dr. P.K. Anjani 

Chairperaon, 
Academic Council & Principal 
Dr.S.R.R.SENTHIL KUMAR 

Academic Council 

Dr.R.Shivakumar 
Copy to: 
HOD i/c-MBA, ISamester MBA Students and Staff, cOE 

22-10.2.02 
Requlationg-2021|| Page 



1 | P a g e   

 

P21MBA101 Organisational Behaviour 3 0 0 3 
 

Course Outcomes: At the end of the course, the students will be able to, 

1. Understand the overview of organizational behavior and its scope. 

2. Interpret the Individual level behavior of employees in organizations 

3. Analyze the group level behavior of employees in organizations. 

4. Apply the concepts of Leadership and power in practice. 

5. Evaluate the dynamics of organizational behaviour to enhance effectiveness. 

UNIT – I PURPOSE AND SCOPE  

Organizational Behavior – Nature – Scope – Disciplines Contributing – Challenges and 

Opportunities – OB Models. 

9 

UNIT – II INDIVIDUAL BEHAVIOUR 

Attitudes – Components – Types – Emotions and Moods – Emotional Intelligence – 

Personality – Determinants – MBTI – Big Five – Other traits. Values – Value system – 

Hofstede’s value dimensions – Learning – theories – Organization behavior modification 

– Perception – process – Attribution theory – Short cuts in perception – Decision Making 

– Common biases and errors in decision making. Motivation and its theories – Job 

characteristics model – Effects on work behavior. 

9 

UNIT – III FOUNDATION OF GROUP BEHAVIOUR 

Organization Structure – Types – Groups – Formation – Types of groups – Stages in 

group development – Concepts of group – Group Dynamics – Group decision making – 

Techniques – Team building – Types – Interpersonal relationships – Johari Window – 

Communication and Control. 

9 

UNIT – IV LEADERSHIP AND POWER 

Leadership – Leader Vs Manager – Styles – Theories of leadership – Power – Sources – 

Politics – factors – Consequences of power – Impression Management – Conflicts and 

Negotiations. 

9 

UNIT – V ORGANIZATION SYSTEM 

Organizational Culture – Factors influencing – Organizational Change – Forces  – Types 

–  Lewin’s model of Change – Resistances to change – Organizational Development  – 

Stress Management. 

9 

THEORY: 45 HOURS TUTORIAL: 0 HOURS TOTAL: 45 HOURS 



Textbook: 

1. Stephen P. Robbins, Organizational Behaviour, Edition 18, Pearson Publication,

2019. 

Reference Books: 

. Fred Luthans, Organizational behavior, 12th edition, McGraw hill Publication,

2015. 

2. Udai Pareek, Understanding Organizational Behavior, 4th edition, Oxford 

Publication, 2018. 

3. Mc Shane & Von Glinov, Organizational Behavior, 9th edition, McGraw hill 

Publication, 2020. 

4. Schermerhorn, Hunt and Osborn, Organizational behavior, 12th edition, John 

Wiley, 2011 

Head of the Department l/c. 
Management Studies, 

Sona College of Technology. 
Salem-636 005. 
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P21MBA102 Managerial Economics 3 0 0 3 
 

Course Outcomes: At the end of the course, the students will be able to, 

1. Introduce the concepts of scarcity and efficiency. 

2. Explain principles of micro economics relevance to managing an organization. 

3. Appreciate the functioning of both product and input markets as well as the economy. 

4. Describe principles of Macroeconomics. 

5. Understanding of economic environment of business.  

UNIT – I INTRODUCTION 

The themes of economics – Scarcity and efficiency – Three fundamental economic problems – 

society’s capability – Production possibility frontiers (PPF) – Productive efficiency Vs 

Economic efficiency – Economic growth & stability – Micro economies and Macro economies 

– The role of markets and government – Positive Vs negative externalities. 

9 

UNIT – II   CONSUMER AND PRODUCER BEHAVIOUR 

Market – Demand and Supply – Determinants – Market equilibrium – Elasticity of demand and 

supply – Consumer behaviour – Consumer equilibrium – Approaches to consumer behaviour – 

Production – Short – run and long – run Production Function – Returns to scale – Economies 

Vs Diseconomies of scale – Analysis of cost – Short – run and long – run cost function – Relation 

between Production and Cost function. 

9 

UNIT – III  PRODUCT AND FACTOR MARKET 

Product market – Perfect and imperfect market – Market structures – Firm’s equilibrium and 

supply – Market efficiency – Economic costs of imperfect competition – factor market – Land, 

Labour and capital – Demand and supply – determination of factor price – Interaction of product 

and factor market – General equilibrium and efficiency of competitive markets. 

9 

UNIT – IV PERFORMANCE OF AN ECONOMY – MACRO    

 ECONOMICS  

Macro – economic aggregates – Circular flow of macroeconomic activity – National income 

determination – Aggregate demand and supply – Macroeconomic equilibrium – Components of 

aggregate demand and national income – multiplier effect – Demand side management – Fiscal 

policy in theory. 

9 



9 
UNIT-V AGGREGATE SUPPLY AND THE ROLE OF MONEY 

Short run and Long run supply curve Unemployment and its impact Okun's law 

Inflation and its impaet Reasons for inlation Demand Vs Supply factors -Inflation Vs 

Unemployment tradeoff- Phillips curve -short run and long run-Supply side policy and 

management - Money market- Demand and supply of moncy- Money Market cquilibrium 

and National income- The role of monctary policy.. 

THEORY: 45 HOURS TUTORIAL: 0 HOURS TOTAL: 45 HOURS

Textbook:

. Paul A. Samuclson, William D. Nordhaus, Sudip Chaudhuri and Anindya Sen, 

Economics, 19th edition, Tata McGraw Hill, New Delhi, 2010. 

Reference Books: 

. William Boyes and Michacl Melvin, Textbook of economics, Biztantra, 2005. 

2. N. Gregory Mankiw, Principles of Economics, 3rd edition, Thomson learning, New 

Delhi, 2007. 

3. Richard Lipsey and Alec Charystal, Economics, 12th edition, Oxford, University Press, 

New Delhi, 2011. 
4. Karl E. Case and Ray C. fair, Principles of Economics, 6th edition, Pearson, Education 

Asia, New Delhi, 2002. 

Head of the Department i/c. 

Management Studies, 

Sona Colege of Technology,
Salem-636 005. 
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P21MBA103 Accounting for Managers 3 1 0 4 

Course Outcomes: At the end of the course, the students will be able to, 

1. Acquire knowledge in the basics of Accounting. 

2. Analyze the financial statements of Business  

3. Apply the cost concepts and tools in decision making.  

4. Make decision making based on management and cost accounting information. 

5. Use technology in accounting. 

UNIT – I    Introduction  

Introduction to Financial, Cost and Management Accounting – Accounting Cycle –  

Accounting Equation  –  Accounting Conventions and Concepts – GAAP  –  IFRS – 

Analyzing transaction – Preparing Trail balance  –   Preparation of Final Accounts of Sole 

Proprietorship – Simple Problems –   Introduction to Environmental accounting –  

Introduction to Human Resource accounting. 

12 

UNIT – II   Financial Statement Analysis                                                 

Financial Statement Analysis – Tools of Financial Statement Analysis  –  Ratio Analysis 

Interpretation of ratio for financial decisions making  –  Preparation of Cash Flow Statement 

and Fund Flow Statement  –  Simple Problems. 

12 

UNIT – III  Cost Accounting                                                                   

Elements of Cost  –  Cost Classification  –  Cost Control & Cost reduction  –  Preparation 

of cost sheet – Job costing – Process costing (excluding Interdepartmental Transfer and 

Equivalent production)  –  Joint and By product costing and Contract costing, Operating 

costing  –  Simple Problems –Introduction to the concepts of Activity Based costing. 

12 

UNIT – IV   Marginal and Standard Costing                                         

Basics of Cost Volume Profit (CVP) analysis  –  BEP analysis  –  Application of marginal 

costing in decision making: Acceptance of Special order, Key limiting factor, Make/Buy 

decision and Sales mix  –  Basic framework of budgeting  –  Preparation of flexible and cash 

budgets – Simple Problems  –  Zero based budgeting  

Standard costing  –  Setting standard costs  –  Analysis of variance: Material variance and 

Labour variance – Simple Problems. 

12 



12 Introduction to Tally- Basic features - Undervalue, Preparation of Ledger accounts on 

UNIT V Accounting Software 

Tally- Preparation of Invoices subsidiary books Display of final accounts-Analyzing| the Financial Statement Using MS Excel. 

THEORY: 45 HOURS TUTORIAL:_15 HOURS TOTAL: 60 HOURS 
Textbook: 

1. Dhanesh K Khatri, Accounting for Management, Mc Graw Hill, 2nd edition, 2017. 
2. N. Maheshwari & S.K.Maheshwari, "A Text Book of Accounting for Management", Vikas Publication House Pvt Ltd, 4h edition, 2014. 
3. A. Murthy & S.Gurusamy, Management Accounting Theory and Practice, Vijay

Nicole Imprints Pvt Ltd, 5th edition 2013. 
4. S. Ramanathan, Accounting for Management, Oxford University, 1st Edition, 2014 

Reference Books: 

1. Jan Williams, Financial and Managerial Accounting -The basis for business 
Decisions, 17th edition, Tata Mc Graw Hill, 2014. 

2. Ronald W. Hilton & David E. Platt, Managerial Accounting Creating Value in a 

Dynamic Business Environment, Mc Graw Hill Education, I0th edition,2014.
3. M.Y.Khan & P.K.Jain, Management Accounts: Text, Problems & Case, Tata Mc 

Graw Hill Publishing Co Ltd, 7th Edition, 2012. 

4. Gupta R. L. and Radhaswamy M., Advanced Accounting, Sultan Chand Publishers, 
NewDelhi, 5th edition, 2010. 

5. Ashok Banerjee Financial Accounting: A Managerial Emphasis Excel Books 2005. 
6. Pandikumar, Management Acounting- Theory and Practice, Excel Books 2009 

Head of the Department I/c. 
Management Studies, 

Sona College of Technology. 
Salem-636 005. 

6|P ag e 



7 | P a g e   

 

P21MBA104 Business Statistics 3 1 0 4 
 

Course Outcomes: At the end of the course, the students will be able to, 

1. Understand the applications of statistics and apply the concepts and theory of 

probability in management practice 

2.  Apply Parametric hypothesis testing tools for data analysis in business 

management 

3. Apply Non – Parametric hypothesis testing tools for data analysis in business 

management 

4. Analyze and interpret the correlation and regression between the variables  

5. Compute index numbers and apply forecasting techniques for time series data. 

UNIT – I Probability Theory 

Scope and Importance of Statistics in Business – Basic definitions and rules for 

probability – conditional probability independence of events –  Baye’s theorem, and 

random variables –  Probability distributions: Binomial, Poisson and Normal 

distributions 

12 

UNIT – II   Inferential Statistics 

Hypothesis testing – meaning, steps, Type 1 and Type I1 Error –  Statistic and parameter 

–  one sample and two sample tests for means and proportions of large samples (z – test) 

–  one sample and two sample tests for means of small samples (t – test) –  F – test for 

two sample standard deviations –  ANOVA one and two way 

12 

UNIT – III  Non – Parametric Tests 

Chi – square tests for independence of attributes and goodness of fit – Sign test for paired 

data – Rank sum test – Mann Whitney U test and Kruskal Wallis test – One sample run 

test 

12 

UNIT – IV Correlation and Regression 

Types of correlation – Karl Pearson’s coefficient of Correlation – Spearman’s Rank 

Correlation – Regression –  Estimation of Regression line –  Method of Least Squares 

12 

UNIT – V Index Numbers and Time Series  

Index Numbers – Laspeyre’s, Paasche’s and Fisher’s Ideal index – Classification of 

index numbers – Base year and current year Un – weighted index numbers  –  Weighted 

12 



index numbers Cost of Living Index Numbers of Consumer Price Index Components 

Seasonal variations Cyclic 

variations- Moving Average Exponential Smoothing and irregular variations. 

of Time Series Long term trend or secular trend 

THEORY: 45 HOURS TUTORIAL: 15 HOURS TOTAL: 60 HOURS 

Textbook: 

. Srivatsava TN and Shailaja Rego, Statistics for Management, Tata McGraw 

Hill, 2008. 

Reference Books: 

. Anderson D.R., Sweeney D.J. and Williams T.A., Statistics for business and 

economics, 1lth edition, Thomson (South Western) Asia, Singapore, 2012. 

2. N. D. Vohra, Business Statistics, Tata McGraw Hill, 2012 

3. Richard I. Levin and David S. Rubin, "Statistics for Management', Prentice 

Hall of India, 7th edition, 2011 
4. GC Beri, " Business Statistics", Tata Mc Graw Hill Publishing Company Ltd., 

3rd edition, 2010 

5. Richard I. Levin, David S. Rubin, Statistics for Management, Pearson 

Education, 7th Edition, 201i[D3] 

Head of the Department l/c. 
Management Studies. 

Sona College of Technology, 
Salem-636 005. 
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P21MBA105 BUSINESS LAW 3 0 0 3 
 

Course Outcomes: At the end of the course, the students will be able to, 

1. Understand the elements of contract and its remedies for breach of contract in 

business affairs 

2. Analyze legal issues in buying and selling of movable property.   

3. Understand partnership as business organization and analyze role of law in 

commercial transactions 

4. Identify and apply laws pertaining to registration  and operations of a company 

5. Examine consumers rights and familiarize cyber laws 

UNIT – I INDIAN CONTRACT ACT, 1872 

Key definitions  –  Essential elements of Contract –  Classification of contract – 

Formation of Contract – Performance of contract – Discharge of contract – Breach of 

contract and remedies – Contingent and Quasi Contract. Case study 

Contract of Agency: Nature of Agency – Creation of Agency – Delegation of Agents 

authority – Rights and Liabilities of Principal and Agent – Termination of Agency 

9 

UNIT – II SALE OF GOODS ACT, 1930 

Sale of Goods Act: Definitions – Essential elements of contract of sale –  Classification 

of goods – Doctrine of Caveat Emptor – Difference between condition and warranty – 

Rule of Transfer of Title on sale – Transfer of Title by Non – owners – Rules as to 

delivery of goods – Rights of buyer and seller – Rights of unpaid seller –  Auction sale 

– Remedies for breach of contract of sale. Case study 

9 

UNIT – III INDIAN PARTNERSHIP ACT,1932 

Indian Partnership Act: Definition – Test of partnership – Formation of partnership – 

Kinds of partners – Registration of firms – Rights, Duties and Liabilities of Partners – 

Re – constitution of firm – Dissolution of partnership firm. Case study 

NEGOTIABLE INSTRUMENTS ACT, 1881 

NI Act: Definition and characteristics of Negotiable Instrument – Parties to negotiable 

instruments – Presumptions as to Negotiable Instruments – Essential features of 

Promissory note, Bill of Exchange and Cheque – Holder and Holder in due course – 

Discharge of Negotiable Instrument – Dishonour of Cheque 

9 



UNIT- IV COMPANY LAW 2013 

Company Law: Nature and types of companies Formation - Memorandurn of 
Association Articles of Association Prospectus Power,duties and liabilities of 
Directors Winding up of Companies. Case study 

UNIT - V CONSUMER PROTECTION ACT,1986 & INFORMATION 
9 

TECHNOLOGY ACT 2000[D4 

Consumer Protection Act: Definitions of Consumer, Defect, Deficiency, Unfair trade 

practice, restrictive trade practices Consumer Rights - Procedure for consumer 

grievances redressal - Consumer dispute redressal machineries and Forums Remedies 

available to consumers. Case study 

ITAct 2000: Digital Signature Digital Signature Certificate - Electronic Governance 

- Electronic Records - Certifying Authorities- Penalty & Adjudication - Introduction 

to Cyber Laws - Cybercrimes. 

THEORY:45 HOURS TUTORIAL: 0 HOURS TOTAL: 45 HOURS 

Textbook: 

1. Ravinder Kumar, Legal aspects of business, Cengage Learning, 5th edition 2021 

Reference Books: 

1. Kapoor N.D, Elements of Merecantile Law,Sultan Chand & Sons, 38h edition 

2020 

2. N.D. Kapoor, Elements of Company Law, Sultan Chand and sons, 2018 

3. Avtar Singh, Business Law, Eastern Bok company, 11th edition 2018 

Head of the Department l/c. 
Management Studies, 

Sona College of Technology, 
Salem-636 005. 
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P21MBA106 Entrepreneurship Development 3 0 0 3 

 

Course Outcomes: At the end of the course, the students will be able to, 

1. Generate small business idea from the existing gaps in the market. 

2. Able to ascertain the opportunity from the idea, conduct feasibility studies in various 

micro and macro aspects of small business development, select a type of ownership. 

3. Understand how to finance, protect, and insure a business, thereby culminating in the 

preparation of a business plan which can raise funds. 

4. Decide on how to get benefit from utilizing the facilities and resources provided by both 

central and state level institutions in small business development. 

5. Engage in analysing the critical situations and constructing a viable option to solve 

emerging issues in sustaining the business till the end. 

UNIT – I Entrepreneurship in the New Era  

Entrepreneurs/Small-Business Owners: Emerging trends: The Internet & E-commerce, 

Types of entrepreneurs; Corporate Entrepreneurship, Women entrepreneurs – Nature, 

Growth, Concepts and Sustainability. 

6 

UNIT – II Entrepreneurial Perspectives   

Entrepreneurial Individual, Sources of research on Entrepreneurs, Common 

Entrepreneurial characteristics, Confrontation with risk, Stress & Entrepreneurial Ego; 

Entrepreneurial Motivation; Developing Individual Innovation, Imagination & Creativity, 

Creative Problem Solving, Ethics, Entrepreneurship, & Law, Social responsibility challenge, 

Learning about resources, Technology / Know how- Sources / Plans, Funding- various 

options, Infrastructure, Mentoring, Planning. 

9 

UNIT – III Entrepreneurial Venture Creation   

Opportunity Assessment, Opportunity mapping, Idea validation, introduction to Lean 

Canvas and Minimum Viable Product – (MVP) aspects, Challenges of New-Venture Start-

Ups, Pitfalls in selecting new ventures, Critical factors for New Venture Division – (NVD), 

Failures of New Ventures, New Venture Evaluation process, John Mullin’s Seven Domain 

Model, Feasibility Plan; Sustainable Competitive Advantage, Examining the use of business 

incubator; Entrepreneurial Ventures and Marketing Intelligence Research; Business Plan. 

12 



UNIT- IV Entrepreneurial Challenges in Sturt-Ups 11 

Legal forms of Entrepreneurial Organizations, Identifying legal structures, Specific 

forms of Partnerships and Corporations: Debt versus Equity, Venture Capital Market, 

Informal RiskCapital, Governmental initiatives to foster entreprencurship across sectors, 

Funding opportunities for start-ups, Business Incubation and its benefits. 

UNIT - V Entrepreneurial Growth & Development 
Strategic Planning and Entrepreneurship: Nature of Planning in emerging firms, 

Strategic Planning, Value of Strategic Planning: The Entrepreneurial Edge, Implementing 

Strategic Plan: Venture Development Stages: Entrepreneurial Ventures: Management 

succession challenge, Developing a succession strategy; Harvest strategy: Liquidity events 

- Initial Public Offer (IPO), Complete sale and closure of the venture. 

THEORY:_45_HOURS TUTORIAL:_0_ HOURS TOTAL:_45 HOURS 
Textbook: 

1. Donald F. Kuratko, T.V. Rao, Entrepreneurship: A South Asian Perspective, 

Cengage Learning, 1st Edition, (2012). 

2. Hisrich, Peters, Shepherd, Entrepreneurship, McGraw Hill, 10 edition, (2017) 
3. Kuratko, Hodgetts, Entrepreneurship - Theory, Process and Practice, Cengage 

Learning, 10hedition, (2017). 

Reference Books: 

. S.S. Khanka, Entrepreneurial Development, S. Chand and Company Limited, New 

Delhi, Revised edition, (2019), 

2. Prasanna Chandra, Project Planning, Analysis, Selection Implementation & Review, 

Tata Mc Graw Publications 9th edition, (2019). 

3. Timmons, Spinelli, New Venture Creation, McGraw HillI, 9"edition, (2017). 

4. Bruce R Barringer, Entrepreneurship: Successfully Launching NewVentures, 
Pearson Education 4thedition, (2011). 

Head of the Department l/c. 
Management Studies, 
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P21MBA202 BUSINESS RESEARCH METHODS 2 0 2 3 
 

Course Outcomes: At the end of the course, the students will be able to, 

1. Explain the scientific research process 

2. Write research proposals and use appropriate research design for the suitable background 

3. Apply methodological research to solve organizational problems 

4. Analyze data and find solutions to the problems. 

5. Prepare research reports and carry out research on ethical grounds. 

9 
UNIT – I INTRODUCTION TO BUSINESS RESEARCH  

Business Research– Definition and Importance – the research process – Types of Research 

(Exploratory, Descriptive and causal Research) - Theoretical and empirical Research – Cross –

Sectional and time – series Research – Research questions / Problems – Research objectives – Research 

hypotheses – characteristics– the role of theory in research.  

9 
UNIT – II RESEARCH DESIGN AND MEASUREMENT 

Research design – Definition – types of research design – exploratory and causal research design – 

Descriptive and experimental design – different types of experimental design –Concept and Construct– 

Variables in Research – Measurement and scaling – Different scales –Validity and Reliability of 

instrument.  

9 
UNIT – III DATA COLLECTION IN RESEARCH 

Types of data – Primary Vs Secondary data – Methods of primary data collection – Survey Vs 

Observation – Experiments – Construction of questionnaire and instrument –– Sampling plan – Sample 

size – determinants optimal sample size – sampling techniques – Sampling methods- Sampling Errors. 

9 
UNIT – IV DATA PREPARATION AND ANALYSIS  

Data Preparation – editing – Coding –Data entry – Validity of data – Qualitative Vs Quantitative data 

analyses – Applications (No Problems) of Bivariate and Multivariate statistical techniques, Factor 

analysis, Discriminant analysis, Cluster analysis, Multiple regression and Correlation, 

Multidimensional scaling – Conjoint Analysis – Application of statistical software for data analysis.  








































































































































































































































































	c2b93c9d3d85006ff3489c94827fc24b8ba1f0c445f63a092361f428c1cbc9dd.pdf
	367e02fc08d1dc6bce5e8d707d713b1365c23f6a7cc11b1b1baa849244aee12b.pdf

	32222d282a0614ea46c1c059e784b430f87012c65cfde40d0c1452f990d562fc.pdf
	61ebcc4b413050660cb1cba1f6436c7fd579f01dfd9aa939983ef26e2381ae9b.pdf
	15695e96069a3f08ad7222b403c57e5ff4dc1b0e32b679aad1840ca74293ddd0.pdf

	c2b93c9d3d85006ff3489c94827fc24b8ba1f0c445f63a092361f428c1cbc9dd.pdf
	367e02fc08d1dc6bce5e8d707d713b1365c23f6a7cc11b1b1baa849244aee12b.pdf

	c2b93c9d3d85006ff3489c94827fc24b8ba1f0c445f63a092361f428c1cbc9dd.pdf
	9942128a318d8f95592269f6bff8e6de95334f9206077c0d464b6aa64e3d2794.pdf
	48cb074513095af0519480bbf2ad2f845530617d5689fed11cc30fb2a786f2e9.pdf


	c2b93c9d3d85006ff3489c94827fc24b8ba1f0c445f63a092361f428c1cbc9dd.pdf
	9942128a318d8f95592269f6bff8e6de95334f9206077c0d464b6aa64e3d2794.pdf
	49e187d4f5432ca497693f4eb4e7bda66cd7a94d76ff3be560b0fb9a722fb3ae.pdf


	c2b93c9d3d85006ff3489c94827fc24b8ba1f0c445f63a092361f428c1cbc9dd.pdf
	9942128a318d8f95592269f6bff8e6de95334f9206077c0d464b6aa64e3d2794.pdf
	48cb074513095af0519480bbf2ad2f845530617d5689fed11cc30fb2a786f2e9.pdf


	c2b93c9d3d85006ff3489c94827fc24b8ba1f0c445f63a092361f428c1cbc9dd.pdf
	9942128a318d8f95592269f6bff8e6de95334f9206077c0d464b6aa64e3d2794.pdf
	49e187d4f5432ca497693f4eb4e7bda66cd7a94d76ff3be560b0fb9a722fb3ae.pdf


	c2b93c9d3d85006ff3489c94827fc24b8ba1f0c445f63a092361f428c1cbc9dd.pdf
	9942128a318d8f95592269f6bff8e6de95334f9206077c0d464b6aa64e3d2794.pdf
	48cb074513095af0519480bbf2ad2f845530617d5689fed11cc30fb2a786f2e9.pdf


	c2b93c9d3d85006ff3489c94827fc24b8ba1f0c445f63a092361f428c1cbc9dd.pdf
	9942128a318d8f95592269f6bff8e6de95334f9206077c0d464b6aa64e3d2794.pdf
	49e187d4f5432ca497693f4eb4e7bda66cd7a94d76ff3be560b0fb9a722fb3ae.pdf


	c2b93c9d3d85006ff3489c94827fc24b8ba1f0c445f63a092361f428c1cbc9dd.pdf
	9942128a318d8f95592269f6bff8e6de95334f9206077c0d464b6aa64e3d2794.pdf
	48cb074513095af0519480bbf2ad2f845530617d5689fed11cc30fb2a786f2e9.pdf


	c2b93c9d3d85006ff3489c94827fc24b8ba1f0c445f63a092361f428c1cbc9dd.pdf
	9942128a318d8f95592269f6bff8e6de95334f9206077c0d464b6aa64e3d2794.pdf
	49e187d4f5432ca497693f4eb4e7bda66cd7a94d76ff3be560b0fb9a722fb3ae.pdf


	c2b93c9d3d85006ff3489c94827fc24b8ba1f0c445f63a092361f428c1cbc9dd.pdf
	9942128a318d8f95592269f6bff8e6de95334f9206077c0d464b6aa64e3d2794.pdf
	48cb074513095af0519480bbf2ad2f845530617d5689fed11cc30fb2a786f2e9.pdf


	c2b93c9d3d85006ff3489c94827fc24b8ba1f0c445f63a092361f428c1cbc9dd.pdf
	9942128a318d8f95592269f6bff8e6de95334f9206077c0d464b6aa64e3d2794.pdf
	49e187d4f5432ca497693f4eb4e7bda66cd7a94d76ff3be560b0fb9a722fb3ae.pdf


	c2b93c9d3d85006ff3489c94827fc24b8ba1f0c445f63a092361f428c1cbc9dd.pdf
	9942128a318d8f95592269f6bff8e6de95334f9206077c0d464b6aa64e3d2794.pdf
	48cb074513095af0519480bbf2ad2f845530617d5689fed11cc30fb2a786f2e9.pdf


	c2b93c9d3d85006ff3489c94827fc24b8ba1f0c445f63a092361f428c1cbc9dd.pdf
	9942128a318d8f95592269f6bff8e6de95334f9206077c0d464b6aa64e3d2794.pdf
	49e187d4f5432ca497693f4eb4e7bda66cd7a94d76ff3be560b0fb9a722fb3ae.pdf


	b198824023812e85c84699c750cd6f916e70167071400839c151e6482b1eae96.pdf
	b198824023812e85c84699c750cd6f916e70167071400839c151e6482b1eae96.pdf
	32222d282a0614ea46c1c059e784b430f87012c65cfde40d0c1452f990d562fc.pdf
	335e5123a5d3238420a25e8ea6a72b55e952b3dddb0d52840df24ff6de5fa8ab.pdf
	dc28fbfa6daaab921e8a3e5b08c4e7aec65995a50b19508f69fd68e1a6029d83.pdf

	a42383906aea92953edb0d35856708f009b160f7aa1311b8ebdce97f3001accd.pdf
	335e5123a5d3238420a25e8ea6a72b55e952b3dddb0d52840df24ff6de5fa8ab.pdf
	61ebcc4b413050660cb1cba1f6436c7fd579f01dfd9aa939983ef26e2381ae9b.pdf
	15695e96069a3f08ad7222b403c57e5ff4dc1b0e32b679aad1840ca74293ddd0.pdf

	fb3db19f19c05162d8933cecde9c727d96416117adb1b39694f8c6449a6954ec.pdf
	61ebcc4b413050660cb1cba1f6436c7fd579f01dfd9aa939983ef26e2381ae9b.pdf
	90be9700e0ff43c90ddbca8f15cf3be108bfd1a050ea3bf48ef8db545ec7ff3b.pdf
	61ebcc4b413050660cb1cba1f6436c7fd579f01dfd9aa939983ef26e2381ae9b.pdf
	ffc727307b46d577c6466502567537e2b773f7bc2cce51c1c63f07a07a810617.pdf
	61ebcc4b413050660cb1cba1f6436c7fd579f01dfd9aa939983ef26e2381ae9b.pdf
	61ebcc4b413050660cb1cba1f6436c7fd579f01dfd9aa939983ef26e2381ae9b.pdf
	28a8b61e42e3e8034217d0744f49c8fba704ac95671ddffa0428365d5628fb4b.pdf

	61ebcc4b413050660cb1cba1f6436c7fd579f01dfd9aa939983ef26e2381ae9b.pdf
	15695e96069a3f08ad7222b403c57e5ff4dc1b0e32b679aad1840ca74293ddd0.pdf


